Rajwol Khadka

New York, NY | (917) 208-5658 | rajwolkhadka@outlook.com | LinkedIn | rajwolkhadka.com

SUMMARY
Analytics professional experienced in modeling and transforming raw healthcare and lab data using SQL, dbt, Excel, and
Tableau to then deliver and communicate a data-driven narrative that shapes product and operational decision-making.

EXPERIENCE
Product Data Analyst September 2025 - May 2026
GeneDx New York City, NY (Remote)

e Pulled and transformed raw lab data and source-of-truth datasets (3 million+ rows) into analysis-ready tables
using SQL (Snowflake) and dbt, supporting a range of analytical needs across my team and other internal teams.

e Designed and maintained Tableau dashboards used daily by product, commercial, and clinical teams to track
product launches, customer engagement trends, and operational KPIs.

e Built data quality reports in Tableau, monitoring key fields across 10+ tables daily for breaks in raw data and
enabling efficient debugging of downstream dbt model issues.

e Supported revenue cycle and financial analysis, including payor/patient responsibility splits and payment aging
buckets to track quarterly payment pull-through opportunities.

® Led an end-to-end analysis of an SMS patient communications project, transforming raw and staged datasets and
guiding dashboard iteration with cross-functional stakeholders as campaigns progressed. Key insights included a
near 15% reduction in patient-initiated test cancellations and a 10 day average sample turnaround time.

EDUCATION

Bachelor of Arts in Economics January 2023
Queens College, City University of New York

3.6 GPA | Cum Laude Graduate | Dean’s List 2020-2023

SKILLS
Core: Data Analysis, Data Modeling, Data Cleaning & Data Wrangling, Dashboard & Report Development, Requirements

Gathering, Stakeholder Engagement & Presentation, Process Improvement
Technical: SQL (Snowflake, SQL Server, PostgreSQL), Tableau, Microsoft Power Bl, dbt, Microsoft Excel, Microsoft
PowerPoint, Python, Git/GitHub, Cursor, Claude, JIRA, Confluence

PROJECTS
Hearth & Home Product Analysis rajwolkhadka.com/post/hearth-home

e Built a session-level customer journey model in SQL (window functions, temporary tables) to streamline
downstream analysis, including a funnel analysis in Tableau identifying the Product Page to Cart transition as a
key pain point (45% customer drop-off).

e Designed and ran a controlled A/B test of the website's billing page redesign, estimating 8,565 incremental
orders and ~$514K in additional revenue.
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